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REMARKS 
This AmencJramt is being fiM in Resp 

2009. 

Claims 11, 12 and 18 have been amended. No new matter has been entered. 

in the Office Action, Claims 11-25 are rejeeted under 35 U.S.C. 103(3} as being 
unpatentable over Thukrai (US Patent Application Publication No, 2006/0195866) in vievv df 
Khoo et al, (US Patent Application Publication No.2002/0100042) in view of Blasko et a!. (US 
Patent Application PubHeatibn No;2002/0083444:) in view o^Sgarlino [US Patent Appiic 
Publication No. 2003 /0229893) aiid further in view of Drake (US Patent Application 
Publication No. 2002/0078441]|. Upon careful review of the Office Attion, the Applicant 
respectfully disagrees with the rejection. 

The Office Action nptefs on page 3 that Tiiiikrai in view of Khop does not disdose 
analyzing ad agencies and advertisers. To emphasize this featpre, claims 11 and 18 have been 
amended to fuither recite that the Ad Center inc1^des a repository itgit for stopftg user 
information and ad agency or advertiser information. 

While Blaskb irefers to ad agents and advertisers, it does hGt teiich or suggest that ad 
agency informatJon or advertiser information can be stored in a repository unit in the Ad 
Center, as claimed. Rather Blasko prowides a tool where advertisers pr ad agents can sear-ch 
for advertisement spots (referred to as "avails") within a certain time duration. More 
paiticulady, iBlasko saysthat its user is an ad agent or advertiser [see paragraph 0025]. The 
user Interacts with a User Interface Device 30 to obtain various data on the "avails", as 
outlined in FlGs. 2 A and 2B. The ad agent reeeives market segment characteristics 512, a 
geographical map 522, available addressable units and inventory data 526, along with price 
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data 534. Accordingly, the ad agent is analyzing deiiiogniphic data, viewing inventoiy and 
ob taining price information for the purpose of making ad placement decisioiTiSv The ad agency 
and advertisers information is not being stored in a repository of the Ad Center, as currently 
ciaimed. Accordingly, Blasko cannot achieve the step of analyzing ad agendes arid 
advertisers, as recited in claims 11 and 18. 

When combining Blaskd with Thukrai, one would couple Blasko's User Interface! 
Device 30 to Thukai's Content Provider 102. Thukrai's system vvouid then provide ad 
agents/advertisers with the ability to analyze dettiographic data and make ad placement 
decisions. There is no suggestion in either reference to provide an Ad Center with a 
repbsi tory uhit for stof in g iiser i nfornla tion a nd ad ag enc y or advertiser information, as 
ciaimed . Actually, Blasko shows several stages in the process where a selected market 
segment is iinayailable, and the process ends [see decision block 520 of FIG. 2A or decision 
block 530 of FIG. 2B which feeds backto 520.] When the process terminates preniaturely, 
certainly ad agency or advertisers information is not being stored beieause^t^ search was 
unsuccessfuL In this regard, Blasko teaches away from storing ad agency or advertise 
information as ciirrently claimed. 

The deficiency is not cured by Kiioo which is cited for coliecting user's persona! and 
local attributes and transmitting same, Khoo has movie clips with different advertising 
options. The user's attributes are analyzed to determine which clip should be used for 
different viewei^. Sgarlino is cited for user ad search and follow-up requests. Drake is cited 
for disclosing software and firmware updates. There is no mention in any of tliese references 
to store or analyze ad agent oradvertisers information. 
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In conckision, Blasko i^is a system where ad agents or advertisers can analyse 
demographic data. I^he references do mt teach an Ad Center inchiding a repository unit for 
storitig user informatioB and ad agency or advertiser infonBation . Finally, the references 
do not suggestsuch a repository in combination with analvzmg ad agencies, adverti<?ers 
and user inforraation to select personalized and localized ad content for each iCM. 



NEW POWER OF ATTORNEY 
Attached pleiase find a New PpWer of Attorne^^ Please update the Patent Oifice records 
to associate the appilcation to Customer No. 89412 so tiiat we re!ceive ail future 
correspdndence. 



CONCLOSION 

In view of the foregoing, Applicant respectfully requests that the ren>aining objections 
to the claims be withdrawn, that pending Ciaims 1 i-25 be allowed, and tliat the case procised 
to eariy issuance of Letters Patent in due course. 

it is believed that no additional fees or charges are CTirrently due. 

Respectfuiiy submitted. 
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